
B A S E C A M P  ×  M A R L O

Email looks for Kid to Kid and Uptown
Two looks for each brand, side by side, for review.



Where we landed with your creative team
Kid to Kid, Look A (recommended)
Clean and simple: a consistent header with the local store, one strong photo,
a short message and a simple grid. It holds up as sends go up.

Kid to Kid, Look B
The same message, dressed in gingham and tape. Its tape and pattern can
come into Look A for lighter moments.

Uptown, Look A
The same clean structure as Kid to Kid, so the two brands read as one family
of emails.

Uptown, Look B
A two-tone take for a younger feel, cream and olive, with no paper texture.
Colors follow Uptown’s new palette, so the pick can wait for it.

Built for more sends
Image-led, with little copy to write each time. Every key word is live text, so
the email reads with pictures off and in dark mode.

Next
We build the welcome journey in the chosen look, then the November pilot in
a few stores.

Kid to Kid · A Kid to Kid · B Uptown · A Uptown · B

Each look is shown on its welcome email and its national moment. Other brands’ emails follow at the end.











A P P E N D I X

What other brands send
Kids, resale and fashion brands, from our research inboxes.




















